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What We’ll Cover, Part 1 

• Farmers Market Importance 

• Farmers Market Consumer 

• Basic Booth Enhancement 

• Display Delight 



Farmers Market 
 
 

 Importance 



On average, area 
businesses in different 

cities across the US saw 
$19,900 to $15M more in 

sales per year due to 
nearby farmers markets. 

USDA 2012 

Economic Development 

http://www.corbininthedell.com/wp-content/uploads/2014/09/food-chain-reaction.jpg 



In US, Farmers markets 
are one reason sales of 

local and regional 
foods grew to  

$11 billion in 2011. 
USDA 2012 

Farmer Income Booster 

http://www.corbininthedell.com/wp-content/uploads/2014/09/food-chain-reaction.jpg 



USDA FMM Survey 1,292 responses (2006) 

Median-place the numbers you are given in value order and find the middle number.  



USDA FMM Survey 1,292 responses (2006) 



Families with access to 
farmers markets ate, on 

average 1.4 more servings 
of fruits and vegetables 

than those without access 
to a farmers market. 

USDA 2012 

Health & Wellness 

http://www.corbininthedell.com/wp-content/uploads/2014/09/food-chain-reaction.jpg 



Virginia is in “Top 10” 
• 249 markets operating (#9) 

• California-764 

• New York-638 

• Michigan-339 
Paitsel, 2014 

http://articles.dailypress.com/2014-08-06/features/dp-nws-farmers-markets-virginia-20140802_1_farmers-markets-market-week-virginia-department 



Farmers Market 
 
 

Consumer 



Who Buys? n=758 

• “Enjoy cooking very much” 

• Already shop at health food stores 

• Already buy organic foods 

• Gardeners 

• More than 1 adult in home 
Zepeda & Li, 2006 

http://ageconsearch.umn.edu/bitstream/7064/2/37030001.pdf 



Why Do People Buy? 

• Fresh Food Perception 

• Support Local Farmers 

• Food with a Face 
Zepeda & Li, 2006 



USDA FMM Survey 1,292 responses (2006) 



What Local Foods are Popular? 

• Meats & Seafood 

• Produce 

• Beer, wines, spirits 

• Dairy 
National Restaurant Association, 2015 

http://www.restaurant.org/Downloads/PDFs/News-Research/WhatsHot2015-Results.pdf 



USDA FMM Survey 1,292 responses (2006) 



Basic Booth Enhancement 



• Do you know what a 
customer sees when 
they look at your stand? 

• Do you care if you lose 
a customer? 

• How many customers 
can you afford to lose? 

Seeing from a customer’s eyes 

Photo Credit:  http://farm1.static.flickr.com/239/550456603_8ec28a3f1a.jpg 



Every week, 
hundreds of 
people may 
walk by your 
tent.  

Ask yourself, 
what makes 
them stop, or 
not stop at my 
tent to buy? 

What makes your booth special? 

Photo Credit:  http://www.loudounfarms.org/images/pages/N96/DSC_0021a.JPG 



•  Display Basics 

•  Take a Picture 

•  Going Deeper 

Successful Self-Awareness  

Photo Credit:  http://www.organicgardening.com/sites/default/files/2012farmers-market.jpg 



Market Display Basics 

•  Shelter 

•  Flow 

•  Signage 

• The 3 Dimensions 

•  Color & Abundance 

 

 



Shelter 

•  Weather Protection 

•  Welcoming 

•  Easy to I.D. 

 

 



Photo Credit:  http://farm4.static.flickr.com/3147/2761690170_182b17bcf2.jpg Search:  EZ Up Tent 

Your Farm Banner 



  Begin w/ Bags 

  Register at End 

  Face Customers 

Flow 





•  Read from 3-5’ away  

•  Education & Price 

•  Secure & Durable 

•  Farm Sign 

Signage 
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Photo Credit:  ttp://www.specialtyproduce.com/blog/wp-content/uploads/2009/04/organic-broccoli-sign1-1024x624.jpg 



Photo Credit:  http://farm1.static.flickr.com/226/515242885_2c780f0006.jpg?v=0 



Photo Credit:  http://www.helloseattle.com/media/articles/large/384_image3_large.jpg 



Photo Credit:  http://www.treehugger.com/farmers-market-sign.jpg 



P
h

o
to

 C
re

d
it

: 
 h

tt
p

:/
/h

o
u

n
d

st
o

o
th

go
u

rm
et

.c
o

m
/w

p
-c

o
n

te
n

t/
u

p
lo

ad
s/

2
0

0
9

/0
4

/m
ar

ke
t-

si
gn

s-
co

lla
ge

-5
0

0
.jp

g 



Photo Credit: http://adventuresinshaw.files.wordpress.com/2008/05/welcome-sign.jpg http://houndstoothgourmet.com/wp-content/uploads/2009/04/market-signs-collage-500.jpg 

Chalkboard Signage is 
preferred over white 
board in local food 
marketing trends 



Farm name Signage (Brand) 













•  Think Levels 

•  Shop from the Hip 

•  3’ Reach Comfort 

 

Three Dimension Display 



Customers shop from the Hip Up 

Add Interest with Different Levels  



Photo Credit:  https://s-media-cache-ak0.pinimg.com/236x/60/23/e0/6023e0f95b5c9fd3cb858e2479f9fe0c.jpg 













Photo Credit:  http://static.open.salon.com/files/farmers_market_71249994358.jpg 



 Mood Enhancing 

 Mix Colors 

 Yellow in front 

 

Color Basics 







 Various Size Containers 

 Keep Full Looking  

 Re-Stock & Re-Arrange 

 

Sense of Abundance 



• Waterproof Baskets 

• Clean and Dry 

• Different Sizes 

• Dark for light produce 

• Light for dark produce 

 

 

Container Recommendations 

















Photo Credit:  http://www.blogcdn.com/www.slashfood.com/media/2009/09/farmers-market-425mb091609.jpg 



Display 
Delight 



Logo Ideas 

• Google Images SEARCH: (Type In) 

– Farmers market display 

– Product name display (i.e. “Soap display”) 

– Farmers market booth display 

 



Google Search 



“Other” 
Displays 



Photo Credit:  https://s-media-cache-ak0.pinimg.com/236x/48/20/f5/4820f5494d23e0d7561b9fd93fedc9b9.jpg 



Photo Credit: https://s-media-cache-ak0.pinimg.com/originals/cc/e3/f6/cce3f6d06e06c695b10d6afef2147243.jpg 



Photo Credit:  http://www.soapqueen.com/wp-content/uploads/2013/05/Winning-Photo.jpg 



Photo Credit: http://www.soultsretailview.co.uk/wp-
content/uploads/2013/05/tesco_extra_trinity_square_gateshead_pre_opening_fresh_bread_display_20130517_graham_soult2.jpg 



Photo Credit:  http://www.cakesmiths.com/image/data/photo.JPG 



Photo Credit:  https://foodfollower.files.wordpress.com/2012/09/dsc03595.jpg 



Photo Credit: https://s-media-cache-ak0.pinimg.com/236x/71/b0/29/71b029fbaf47813c2eacc8a7c2f54699.jpg 



Photo Credit: http://www.thelocalbeet.com/wp-content/uploads/2013/07/Peoria-Heights-10.jpg 





Photo Credit: https://ballardfarmersmarket.files.wordpress.com/2013/06/tallgrassbread.jpg?w=450&h=214 



Photo Credit: http://www.jbrothersandcompany.com/yahoo_site_admin/assets/images/rustic-wood-crate-display-coffee-muffin-baking-
mixes-.200200349_large.jpg 



Photo Credit: http://evergreenevents.library.jhu.edu/files/2014/07/Rustic-Whiskey-Barrel-Bar-Baltimore-Wedding-Reception1.jpg 



Photo Credit: https://convictstock.files.wordpress.com/2011/05/windsor-markets-040-small.jpg 



Photo Credit: http://www.bakingfix.com/thefix/wp-content/uploads/2014/06/4-complementary-PickleDisplay.jpg 



Photo Credit:  http://ww2.kqed.org/bayareabites/wp-content/uploads/sites/24/2013/05/HomeFarm-Eggs1000.jpg 



Photo Credit: http://thetomatoknife.com/wp-content/uploads/2010/07/duck-eggs.jpg 



Photo Credit: https://cdn2.content.compendiumblog.com/uploads/user/6c86496a-d2a8-4f2a-b98d-8a81d9a8324d/89c07cc9-fef3-4eb2-
8800-505efae5fcce/Image/a7fcf41ccc8107364367268fb915ccf8/4bcbde15d73b02eba69b76a8a2c25718.jpeg 





Photo Credit: https://athomebysteveposes.files.wordpress.com/2010/08/img_8189.jpg 





Photo Credit: http://www.rivercountysoap.com/blog/wp-content/uploads/2009/06/dscf1529.JPG 



Photo Credit:  http://veganamericanprincess.com/wp-content/uploads/2013/04/images-12.jpeg 



Photo Credit: http://oldmillroad.com.au/wp-content/uploads/2012/11/Queen_st_growers-652x489.jpg 



Photo Credit: https://beezelbarb.files.wordpress.com/2012/07/farmers-market-truck-eugene.jpg 
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You are on display 
• Smile 

• Look Involved 

• Tidy Up Stand 

• Be Friendly 

• Be Branded 

• Know Products 

• Be a Teacher 



Let’s Take 
10-Minute 

Break 



What We’ll Cover, Part 2 

• Essential Customer Service 

• Nutrition Education with Recipes 

• Marketing 

• Payment Processing 

 



Essential Customer Service 



•  “I can’t see what you have” 

•  “You ran out of what I want” 

•  “Please pay attention to me” 

Voice of the customer 



•  “It isn’t worth checking out further” 

•  “I can find it from another vendor” 

•  “I will take my money elsewhere” 

•   Tattle Tale x 10 for bad experiences 

 

 

Voice of “lost” customer 



• 1% die 

• 3% move 

• 5% form other friendships 

• 9% leave for competitive reasons 

• 14% product or service dissatisfaction 

• 68% attitude of indifference toward 

customer by an employee 

Why customers leave 



Customers who have an 
excellent past sales experience 
will spend 140% more than a 

customer who had a poor 
experience. 

The Value of Customer Service 

Kriss, P. (2014). The value of customer experience, quantified. Harvard 
Business Review. Retrieved from: https://hbr.org/2014/08/the-value-
of-customer-experience-quantified 







“Take a Picture” Exercise 
  Set up your market stand early  

  Using camera take pictures from: 

 All spots that a customer may be able to see 

 Entire store front display 

 Cash area 

 Back of stand, what a customer may see 

behind store front 

 



Self-Reflection & Improvement 

• Put all your pictures on a big 
board with pins 

• Ask yourself “Would I enjoy 
shopping here?” 

• Start making the changes 
customers will notice 



Promoting Nutrition through Recipes 



• Local Foods 

• Clean Eating 

• Food Allergies 

 

 

Customer Trends for Recipes 



Graphic Credit: http://www.perfectlyproduce.com/blog/wp-content/uploads/2012/06/2013-Dirty-Dozen-EWG.jpg 

http://www.ewg.org/foodnews/ 



• 5 Fruits & Veggies/Day 

• 5 Ingredients or Less 

• Fast Preparation (<30 min) 

 

 

 

Types of Recipes to Share 



For Juice, Any Produce Works! 

Harvest Juice 
 

1 sweet potato 
2 apples 

2 medium 
carrots 

1 inch ginger 
1 inch turmeric 

Green Dream Juice 
 

1 cup spinach 
6 kale or collard 

leaves 
2 apples 
1 lemon 

ABC Juice 
 

2 apples 
2 beets with 

tops 
4 carrots 

Restore Juice 
 

1 lemon 
2 apples 
2 carrots 

1 inch ginger 
1 inch turmeric 

Juice cleansing with vegetables and fruits is a popular remedy for detoxification of environmental pollutants and poor dietary 
choices, as well aiding constipation (Crocker, 2008). 



http://recipefinder.nal.usda.gov/  



www.choosemyplate.gov 



http://whfoods.org 



Step 1: Create a transparency 



Step 2 & 3: Project and trace 



Step 4:  Paint it! 



Step 5 & 6:  Protect & display 



Logo 
Design 



Create an Appealing Logo 



Logo Ideas 

• Google Images SEARCH: (Type In) 

– Farmers market logo 

– Farm logo 

– Vintage farm logo 

 



Google Search 



Getting Started 

• www.Fiverr.com is a inexpensive way to 
get started with a logo 

 



Branding 

• You may need to revisit as your brand 
evolves 

 



List on 
Web 



www.localharvest.org 



www.vdacs.virginia.gov/vagrown 



www.buylocalvirginia.org 



http://www.agrilicious.org/ 



Social 
Media 



To Tweet or Not to Tweet 
• Facebook:   

– DO create a Business Page.  DO NOT use your 
Personal Page to build your brand 

– Use Boosted Posts to increase your reach through 
targeted marketing.  

• Twitter:  Get a “Handle” and follow others.  
Tweet from the field! 

• Pinterest:  Use pictures to build your brand. 

• Instagram:  Popular with younger audience. 

 



Demographics 
• Pick one platform and master it. 

• Be consistent. 

• Look at Insights to see who’s paying 
attention. 

• Target your posts during the times when 
people are online – is it 7am, 5pm, 8pm?  
Is it Monday through Friday, or on 
weekends? 



Building a 
Website 



Why Not WIX for Farm Webpages? 



Using WIX 
• Use templates 

• Get an email address that includes your 
farm name or the word farm 

• Enable “Mobile” Optimization 

• Use the Left Side Buttons (Pages) 

• Select a background color & text color 

• Consider your own farm “Domain” name 

 



Market 
E’s events, experiences 



Create Invitation Email List 

• Special Invitations 

• Announce Market Events 

• Share Experiences 

• Specific, Targeted Communication 



Use Free Email Services 

• MailChimp: www.mailchimp.com 

• Constant Contact:  

www.constantcontact.com 

•   Source:  http://chalkcenter.org/2010/06/21/Farmers%20Market%20Join%20Us_6_7_10_Page_1.jpg 



Seasonal Opportunities 

• Make sure to take advantage of the 
seasons by keeping your booth 
looking updated and fresh! 

• Think Christmas in July 

• Back to School Specials 

• Picnic Time 

• Summer Road Trips 



Payment 
Processing 



• Shoppers spend on 
average 30% more 
when they can pay 
by credit card 

• If shoppers leave to 
get cash the 
majority will not 
come back 

Set Up Credit Card Processing 

Photo Credit:  https://squareup.com/ 



Accepting SNAP 

• Total value of SNAP redemptions 
at farmers’ markets and food 
stands were $16.6 million in 
2012–a 500% increase from 
2008.  

 
• Today, there are more than 

3,200 farmers’ markets and 
stands accepting EBT cards 
across the country. 



Money in your Pocket 
• Many markets accept SNAP at a central 

location.   
• Customers swipe their EBT card in 

exchange for tokens. 
• Vendors are reimbursed for tokens by 

the market. 



What We Covered 
• Importance of Farmers Markets (FM) 

• FM Consumers 

• Enhancing FM Booth 

• Customer Service at FM 

• Serving up Nutrition Recipes at FM 

• Marketing your Business 

• Accepting Debit/Credit & SNAP 

 

 



THANK YOU & QUESTIONS 
manager@chiknegg.com 

 


